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Pan Global media and publishing BV 

At Pan Global media and publishing BV we publish dedicated trade 

journals for today’s scientists in the field of clinical chemistry and in 

vitro diagnostics, as well as the hospital environment. In-depth articles 

and interviews with keynote experts give our readers a clear view of 

the trends and developments in their respective area. Furthermore the 

latest products and newest industry topics are presented throughout 

the print and digital magazines, which are distributed at the various 

trade shows and exhibitions taking place around the world.

If you wish to get in front of decision-makers and present your 

company, products and/or services, Pan Global media and publishing 

BV has the right platform for you. We offer tailor-made communication 

packages with the right balance between print and online marketing to 

increase your brand and image awareness while at the same time 

generate quality sales leads.

Interested to find out more? Check www.panglobal.nl or contact

our team directly.

Your dedicated partner

Twan Heesakkers
Publishing executive
+31 6 468 448 73
t.heesakkers@panglobal.nl
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Offer 

In 2023 we offer all print 

advertisers free coverage 

on our social media.



The magazine for Pathologists  
& Clinical Lab Specialists

CLI reviews in an easily digestible format the latest diagnostic

technology and products used in clinical labs and outlines the

role of the most recent tests in disease diagnosis. CLI:

 �offers fully qualified circulation by type of lab and speciality; 

 �provides tailor-made e-advertising opportunities.

Clinical Laboratory International (CLI) – as part of Pan Global media and 

publishing BV – has been at the forefront of communication in the clinical 

chemistry and diagnostics market for over 40 years. With this experience

in the laboratory publishing industry we can help you to communicate 

your message in the most beneficial way. Let us operate as your spring-

board from which you can launch and grow your business. At Pan Global 

media and publishing BV we can help you source the most relevant market 

information and at the same time raise your profile to customers who are 

looking for your products and solutions.

Marketing, Communication and Media are increasingly important for 

companies to share their vision, expertise and products. Through the right 

channels Pan Global media and publishing BV offers you a unique way to 

promote your company with the maximum result.

Clinlabint.com offers a searchable product database along with review 

articles by experts in the field, and weekly news updates to assist clinical 

laboratory professionals.
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Informing clinical scientists



Geographic	 Qualified	 Percent
breakdown	 copies	 of total
Europe	 16 791	 49.7%
Asia/Pacific	 11 250	 33.3%
Middle-East	 1 960	 5.8%
Americas	 2 331	 6.9%
Africa	 1 453	 4.3%
General total	 33 785	 100%

AMERICAS
2 331
6.9%

EUROPE
16 791
49.7%

ASIA
11 250
33.3%

MIDDLE-EAST
1 960
5.8%

AFRICA
1 453
4.3%
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Editorial mission

We aim to provide clinical, diagnostic and medical scientists / researchers with the 

ultimate source for technology and product information.

Focus on scientists and researchers
We conduct readership surveys to learn about what topics and trends our readers 

consider most timely and useful, and what types of articles and editorial features they 

like to read. This information is used to develop our editorial calendar each year. 

Fuelled by current market needs
Online data from our website and Google search analytics are used to pinpoint 

specific topics and interests that are most relevant to our audience and have the 

greatest utility. With this information we deliver content that scientists want and 

need the most.

Written by scientists and industry experts
Our editorial is assigned and independently written by scientists and industry experts.

Matched to related products
The editorial will be matched with related products, allowing our readers to better 

connect with you when they are already learning about your type of product.

Circulation statement September 2022

Circulation by type of laboratory

Hospital Laboratory / Medical Centre	 48.7%
Independent Laboratory	 26.6%
Reference Laboratory	 2.2%
Blood Bank Laboratory	 1.1%
Public Health Department Laboratory	 1.8%
Group Practice / Doctor’s Laboratory	 0.9%
Medical / Cancer Research Laboratory	 5.6%
Government Authorities / Health Agencies	 3.2%
Planners / Procurement Agencies	 0.5%
Distributors of Laboratory Products	 5.7%
Other related fields	 3.7%

Circulation by department / specialty

Pathology / Clinical Chemistry / Biochemistry	 34.9%
Microbiology / Parasitology / Virology	 8.5%
Other Clinical Biology Disciplines*	 25.2%
Research	 8.9%
Hospital / Laboratory Management / Purchasing	17.9%
Non-Laboratory and other related fields	 4.6%

* ��Other Clinical Biology Disciplines include:  
Molecular Diagnostics; Hematology / Hemostasis; Blood Bank / Tissue Typing; Histopathology / Cytology; Cytogenetics; 
Endocrinology; Immunology / Allergy; Oncology; Forensic Pathology / Toxicology / Drug Testing and other specified specialties.

Target group

Besides manufacturers and distributors, www.clinlabint.com reaches more than 125 000 end users 

who are all active in the clinical diagnostic market. These scientists work in medical centres, clinical 

laboratories and hospital labs. A broad range of products and services are presented via the website, 

electronic newsletter, direct mail and specialized journals.

Press releases / Product news You may send your press releases and product news items to 

CLIeditor@panglobal.nl. Our editorial team will evaluate each item for publication.

Facts & numbers
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Every edition has the most recent product news, industry news 
and an interview with a key note speaker.

Main editorial features 

Clinical
Microbiology 
_______________

Cardiac
Biomarkers
_______________

Clinical Mass
Spectrometry/
Chromatography

Shows & congresses 

Medlab Middle-East, 
Dubai
Febr 6 – 9_______________
Pittcon, Philadelphia
March 18 – 22_______________
Forum Labo, Paris
March 18 – 30_______________ 
CMEF, Shanghai
Dates tbc

Editorial & space 
Feb 20
Printing material 
Feb 24
Publishing date 
March 20

Main editorial features 

Molecular
Diagnostics
_______________

Quality Control
in the Clinical Lab
_______________

Clinical
Biochemistry,
Proteomics and
Protein markers

Editorial & space 
April 11
Printing material 
April 14
Publishing date 
May 8

Main editorial features 

Hematology and
Flow Cytometry
_______________

Epigenetics in
Human Disease
_______________

Microscopy
and Imaging in
the Clinical Lab

Editorial & space 
May 22
Printing material 
May 26
Publishing date 
June 19

Main editorial features 

Pathology
and Histology
_______________

Sepsis
Diagnosis
_______________

Proteomics,
Protein Analysis
and Microarrays

Shows & congresses 

Medical Fair China, 
Suzhou
Aug 23 – 25_______________
CACLP, China
Aug (dates tbc) 

Editorial & space 
Aug 1
Printing material 
Aug 4
Publishing date 
Aug 28

Main editorial features 

Clinical Mass
Spectrometry/
Chromatography
_______________

Tumour Markers
_______________

Analysis of Urine
_______________

Respiratory
Diseases

Shows & congresses 

ECP, Dublin
Sept 9 – 13

Editorial & space 
Sept 18
Printing material 
Sept 22
Publishing date 
Oct 16

Main editorial features 

Autoimmunity
and Allergy
_______________

Rapid Tests
and POCT 
Update
_______________

Hematology

Shows & congresses 

Pre MEDICA issue_________________

MedLab Asia, Bankok
Oct 19 – 21 _______________
MEDICA, Dusseldorf
Nov (dates tbc)

Editorial & space 
Oct 16
Printing material 
Oct 20
Publishing date 
Nov 13

Main editorial features 

Therapeutic
Drug Monitoring 
by LCMS
_______________

Gastrointestinal 
Disorders
_______________

Digital Imaging 
in the Clinical Lab

Shows & congresses 
MEDICA
Dates tbc__________________

JIB, Paris
Dec (dates tbc)

Editorial & space 
Nov 27
Printing material 
Dec 1
Publishing date 
Jan 8

Editorial & space 
July 10
Printing material 
July 14
Publishing date 
Aug 7

 �Company 
profile 
edition
 �Special issue  
to showcase  
your company 
and products/
solutions

Publishing schedule 2023

February /
March
edition

April / May
edition

June
edition

July /
August
edition

September
edition

October
edition

November
edition

December /
January
edition

Shows & congresses 

AACR, Orlando
April 14 – 19_______________ 
ECCMID, Copenhagen
April 15 – 18_______________
SE Asian Healthcare & 
Pharma, Kuala Lumpur
April 19 – 21

Shows & congresses 

AACC, Anaheim
July 23 – 27

Shows & congresses 

EuroMedLab, Rome
May 21 – 25



Full page spread
Trim:	 397×274 mm
Bleed:	420×297 mm*

Full page
Trim:	 210×297 mm
Bleed:	216×303 mm*

1/2 page A (horiz.)
187×132 mm

1/2 page B (vert.)
89×274 mm

Junior page
124×187 mm

1/3 page A (horiz.)
187×85 mm

Quarter page (horiz.)
89×62 mm

1/8 page (horiz.)
89×132 mm

1/3 page B (vert.)
91×184 mm

Coverpage
Photo on cover (horiz.)
210×215 mm

Front cover product
55×50 mm

File format:
 Certified PDF (prefered)
 �PDF (print, fonts and images without transparency included)

Bleed:
+3 mm. This is the extra margin which allows you to run artwork  
to the edge of a page. This will avoid any misalignment (white lines) 
while cutting the artwork.

Image sizes:
Images need to be CMYK with a minimum resolution of 300 dpi.
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Technical details (print) Advertising print (€ )

News updates on
www.clinlabint.com

September 2020
Since 1977

A potential new clinical analysis tool for sepsis diagnosis 20

34

 6  Diagnosing high-grade  

B-cell lymphoma with Burkitt 

or Burkitt-like morphology

 12  Pathological diagnosis  

of granular cell tumours  

of the breast

16   Desmosine as a biomarker  

of elastin degradation

34

35

TRIMERO’s Free Light Chain
assays CE marked for testing
Kappa and Lambda FLC

by Trimero

Haematex introduces
Direct Oral Anticoagulant “dots” 

by HAEMATEX 

Biorad launches Platelia
SARS-CoV-2 Total Ab assay

by Biorad 

Offer!

Company profile edition 

Get a double page spread
to present your company,
products or solutions:	 € 2 500 

Add another A4 page
advertisement:	 € 1 000*

*Only valid in combination with double page spread

 | 34 

FRONT COVER 
PRODUCT

Product News

Biorad introduces Platelia SARS-CoV-2 Total Ab assay

FRONT COVER 
PRODUCT

As COVID-19 continues to impact countries 
worldwide, accurate screening is needed to 
establish serological status of different 
populations. Bio-Rad now offers the Platelia 
SARS-CoV-2 Total Ab assay, for the detection
of total anti-nucleocapsid antibodies (IgM,
IgA, IgG) to SARS-CoV-2. In one test, the

assay helps identify the immune response to
coronavirus SARS-CoV-2, the virus associated 
with COVID-19.

For more information, visit: https://info.bio-rad.

com/cdg-sars-cov-2-ous?WT.mc_id=200814028804 

 Digital issue: Please click here for more information

Haematex has introduced Direct Oral Anti-
coagulants (DOACs) in the form of rapidly-
dissolving 500 nanogram “dots” on disposable 
plastic strips. They are stabilized in a thin, 
flexible film supported on a clear, inert 
backing. The film dissolves within 2 minutes 
in 1 ml of fluids such as blood, plasma or 
urine, thereby transferring the compound 
into samples. The effect of such inhibitors 
on individual plasmas can then be assessed 
using clotting or chromogenic tests.

The new supported film technology is 
adaptable to any potent, stable agent.
It allows a library of compounds to be
held as a flat collection rather than in
vials, thereby allowing for more easy 
transport and storage.

Dabigatran-like, edoxaban-like, betrixaban-
like, rivaroxaban-like and apixaban-like 
compounds are available. Heparin (0.3 Iu)
is also available. All “dots” are colour-coded 
for recognition. They are especially useful 
for checking the effect of DOAC-extracting 

agents such as DOAC Stop™. They
are also available in smaller sizes and in 
mini-tubes. 

For more information, email: info@haematex.com 

or visit: www.haematex.com 

 

Digital issue: Please click here for more information

Awareness Technology has recently introduced 
their ChemWell RPR Automated Nontreponemal 
analyser for the detection of syphilis. The 
company reports that it is the “most significant 
innovation to syphilis testing in the last 30 years”.

The analyser provides qualitative testing and 
screening for syphilis in human serum or plasma 
utilizing an advanced camera and software 
algorithm to analyse each sample.

In place of manual RPR cards, the system uses 4 
standard 48-well microwell plates to analyse up 
to 192 samples per hour with no user intervention. 
High-resolution images captured by an advanced 
optical system are interpreted by a proven algorithm 
and provide an accurate and reliable negative or 
positive result based on the captured images.

An additional test can be run on positive samples 
to determine titers up to 1:2048 dilution for 
therapeutic monitoring. The software is included 
with the instrument at no additional cost and 
features an intuitive interface that allows for easy 
navigation and use.  

Automated features such as fluid handling, 
mixing, timing, image capture, image processing, 
and reporting are all handled by the software.

Awareness Technology, with HQ in Palm City, 
Florida, US, develops, manufactures, and markets 
high quality in-vitro diagnostic instrumentation, 
and diagnostic test kits.

For more information, visit: www.awaretech.com 

 

Digital issue: Please click here for more information

Awareness Technology’s
new analyser improves
syphilis testing

Greiner Bio-One has launched their VeinViewer® 
which makes veins visible and helps to improve the 
success rate of an initial venipuncture. This signifi-
cantly increases patient satisfaction and safety.

The VeinViewer uses harmless near-infrared 
(NIR) light which is directed towards the 
patient’s skin. Haemoglobin in the blood absorbs 
the NIR light and the surrounding tissue reflects 
it back to the VeinViewer device, where the data 
is processed into an image. Colour is added and 
the image is reflected on to the skin to provide a 
real time visualization of the blood vessels up to 
10 mm below the skin.

High definition imaging technology helps provide 
clinicians with clear, sharp imaging which is 
particularly useful when vein visibility is poor.

Two VeinViewer devices are available. VeinViewer 
Flex is a portable device for use in emergency 
situations. It can also be made static by using the 
flexible arm to attach it to a table top or chair arm 
for example, which is useful when space is limited.

The VeinViewer Vision2 is a mobile imaging unit 
with an arm reaching up to 1.35 metres.
 It is attached to a trolley for easy transport-
ation between beds or phlebotomy chairs.

For more information, visit: www.gbo.com 

 

Digital issue: Please click here for more information

Greiner Bio-One’s VeinViewer makes veins visible for venipuncture

Haematex introduces
Direct Oral Anticoagulant “dots” 

September 2020  35 | 

Anti-SARS-CoV-2 antibodies can be determined 
quickly and efficiently in capillary blood (dried 
blood spots) using the CE-marked test and 
automation systems from EUROIMMUN. 

The Blood Collection Set enables fast and con-
venient collection of blood from the fingertip 
by patients or healthcare professionals. The card 
containing the dried blood spots is then sent to 
a diagnostic lab without the need for cooling. 

For the serological analysis EUROIMMUN 
exclusively offers two ELISAs for detection of 
IgG antibodies against the spike protein S1 
domain or against modified nucleocapsid 
protein (NCP). The S1 antigen includes the 
immunologically relevant receptor binding 
domain, which is a key target of neutralisation 
antibodies. 

Results obtained with the S1-based ELISA 
correlate well with those of neutralisation 
tests. NCP is the most immunodominant 
antigen of coronaviruses. The antigen used in 
the ELISA has been modified to contain only 
the diagnostically relevant epitopes, thus 
providing optimised performance. 

The S1- and NCP-based IgG ELISAs demonstrate 
specificities of 99.6% and 99.8% and sensitivities 
of 94.4% and 94.6% respectively. 

Parallel use of both ELISAs maximises the accu-
racy of SARS-CoV-2 antibody detection and can 
support determination of the SARS-CoV-2 anti-
body status before and after administration of 
future S1-based vaccines or antibody therapies. 

The ELISAs can be processed automatically 
with high throughput on the EUROLab-
Workstation ELISA. During processing the 
samples are clearly identified by means of 
barcodes ensuring a smooth traceable workflow. 
The dried blood spot analysis enriches EURO-
IMMUN’s portfolio for COVID-19 diagnostics, 
which also includes IgM and IgA ELISAs, as well 
as the EURORealTime SARS-CoV-2 for sensitive 
direct virus detection by PCR.

For more information, visit:

www.coronavirus-diagnostics.com

 

Digital issue: Please click here for more information

EUROIMMUN’s test detects 
SARS-CoV-2 antibodies from 
dried blood spots

ELITechGroup Molecular Diagnostics distributes
3.5 million SARS-CoV-2 tests 

FRONT COVER 
PRODUCTTRIMERO’s Free Light Chain assays

CE marked for testing Kappa and Lambda FLC
TRIMERO’s new generation of Free Light Chain 

(FLC) assays, called KLoneus, includes an IVD CE 

marked assay for testing Kappa and Lambda 

FLC in non-concentrated urine samples on 

Siemens’ BN nephelometric systems.

The main features of the assays are:

- particle enhanced nephelometric method 

- specifically developed to assay urine samples

- based on polyclonal specific antibodies

-  with antigen excess control using the 

pre-reaction feature

-  values traced to the European Reference 

Material ERM-DA470k/IFCC (Institute for 

Reference Materials and Measurements, 

IRMM), in order to ensure consistent results 

and good correlation with other methods 

(urinary B&F Light Chain nephelometric assays, 

and BJP estimation by densitometry).

KLoneus FLC assays are also available for 

Beckman Coulter’s IMMAGE nephelometers and 

for the most popular clinical chemistry analysers.

Other available assays for Siemens’

BN systems include: C1q Complement,

C5 Complement, C3 pro-activator

(Factor B) and IgD Immunoglobulins.

For more information, visit: www.3diag.com 

 

Digital issue: Please click here for more information

ELITechGroup Molecular Diagnostics, a leading global 
provider of diagnostic testing products, passed a 
significant milestone early August with the distribution 
of more than 3.5 million SARS-CoV-2 tests worldwide. 
The company has also installed more than 500 of 
its lead diagnostics instrument, the ELITe InGenius 
polymerase chain reaction (PCR) system, globally, 
with over a hundred placed since the beginning of 
the pandemic. The system allows laboratories to 
reliably detect SARS-CoV2 in only a few hours, as 
well as conducting parallel testing for other diseases, 
such as flu, in order to ensure a correct diagnosis.  

The ELITe InGenius has been widely used in hospitals 
and other healthcare settings since 2016, and 
ELITechGroup was among the first companies to 
have SARS-CoV-2 tests on a sample-to-result system. 

The ELITe InGenius is a fully automated solution that 
can process 12 samples in parallel to deliver results in 
less than 2.5 hours. This brings several benefits over 
centralized high-throughput testing approaches as 
there is no waiting for a large batch of samples to 
accumulate before testing, and no delays from 
sending samples off premises to a central laboratory.  

By performing extraction, amplification and result 
interpretation in one device, the ELITe InGenius 
replaces the multiple devices needed to perform 
such tasks separately. Full automation also means 
there is no need for constant supervision, allowing 
laboratory staff to perform other valuable work. 
More importantly, the limited hands-on time helps 
reduce the risk of infection for users. The instrument is 
straightforward to use, with only minimal training re-
quired from ELITechGroup’s service and support team.     

The ELITe InGenius offers the widest molecular 
diagnostics menu available on a sample-to-result 
system, with 38 CE-IVD assays dedicated to the 
unique needs of healthcare settings, be it immuno-
compromised patient monitoring; detection of 
respiratory, gastro-intestinal, sexually transmitted 
or nosocomial infections; meningitis and encephalitis, 
as well as diagnostics of genetic factors. 

Commenting on the advantages of the ELITe 
InGenius for hospital settings, Dr Anna Paola 
Callegaro, Virology Area Coordinator and Biobank 
UOSD Director of ASST Papa Giovanni XXIII 
– Bergamo (Italy), commented: “The modular 
configuration of the ELITe InGenius system enables 
us to carry out molecular virology routine with 
results on the day. The sample-to-result solution 
reduces the need for manual intervention by the 
technician and allows the analysis of multiple
viral targets on the same sample, thereby 
significantly improving the lab’s efficiency.” 

Christoph Gaue, ELITechGroup CEO, said the com-
pany has expanded their manufacturing capacity
to help provide
additional ELITe
InGenius systems
to hospitals and
laboratories,
globally.

For more information, visit: www.elitechgroup.com  

 

Digital issue: Please click here for more information

Free social media exposure
for print advertisers!

Additional Print Options

Reprints 
Article reprints are ideal for distribution at seminars, trade
shows, via direct mail, or through area representatives. Reprints 
can be purchased in black and white or full colour, and in single
or multiple quantities. Licensed PDF files are also available.

Pricing: upon request 

Inserts & cover lines
Pan Global media and publishing BV can provide a variety of options 
for specialty print inserts, produced by our printer, or supplied 
from your own inventory. Cover lines, catalogues and advertising 
inserts of other types can be included within an issue, or mailed 
with an issue in a poly bag. Inserts may be bound into the centre 
of the magazine or glued (tipped) with easy-release glue.

Pricing: upon request

Print Clinical Laboratory International
		
1/1 page spread	 €� 9 500
1/2 page spread horizontal	 €� 7 000
1/1 page	 €� 6 500
Junior page	 €� 5 000
1/2 horizontal / vertical	 €� 4 000
1/3 page	 €� 2 875
1/4 page	 €� 2 150
1/8 page	 €� 1 250

Front cover page	 €� 7 500
Front cover product	 €�   950
Recruitment ad� Rates available on request

Belly band	 €� 7 500
Insert loose, up to 20 gr	 €� 2 500
(inserts > 20 gr � Rates available on request)
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Technical details (digital)

Product 
news

Product 
news

�E-newsletter 

A news alert sent to our subscribers on a 
regular basis. It includes links to industry 
news along with e-advertisements. Banner 
advertisers are entitled to a new product 
item or a short news text in the same issue.

Material required: 
 �banner
 �product description (100–150 words)
 �image of product or news text 

(max. 350 words)

Top banner

Full banner

Ve
rt
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r

Button
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ys

cr
ap

er

Central ad

E-blast 

A short product presentation
sent by email to our subscribers
on your behalf, connecting
our users with your products.
It’s the perfect tool to promote 
and spread the word about your 
new product launches and existing 
products to the Clinical Laboratory 
International community.

Material required: 
html, width: 800 px,
non-transparant background

�E-product news	

Includes links to 6–9 product
presentations from different
companies that are uploaded
on clinlabint.com for minimum
12 months.

Material required: 
 �product description  

(100–150 words)
 �image of product 

Advertising online (€ )

Website 
Pageviews 168.815
Unique visitors 4.180
Average time 01.06

Reader subscriptions 24.963

E-blast 
CTR 29,1 %
Open rate 28,6 %
Pageviews / bannerviews on average 40.000

E-readers 24.963

E-Newsletter 
CTR 7 %
Open rate 21 %

Web banners in combination with newsletters

CTR 3 – 4 %
Pageviews / bannerviews on average 40.000

Web and online statistics (average)� Statistics for 2022

Online specifications

Ad type	      W×H		    format	 max. size
Leaderboard	 750×100	px	 gif/jpeg/png	   100 kB
Vertical banners 	 200×600	px	 gif/jpeg/png	   100 kB
Full banner 	 468×60 	 px 	 gif/jpeg/png	   100 kB
Rectangle 	 300×250	px	 gif/jpeg/png	   100 kB
Square	 400×400	px 	 gif/jpeg/png	   100 kB
Button	 120×90	 px 	 gif/jpeg/png	   100 kB

Details for top products and webvertorials upon request.

 Banner file formats: jpeg or gif, no flash. 
 Resolution: 72 dpi.
 �More details for top products, webvertorials and e-blasts upon 

request. All ads provide links to the advertiser’s website.

Social
media

Online specifications

1 post:    € 395

 �Free for print advertisers

> 7 000
followers and growing!

Online rates (website)
	 3 months	 6 months
Video	 €	 2 775	 €	 4 995
Leaderboard	 €	 3 670	 €	6 600
Rectangle	 €	 3 670	 €	6 600
Square	 €	 4 000	 €	6 950
1st full banner	 €	 2 550	 €	4 500
Vertical banner	 €	 2 295	 €	4 100
2nd full banner	 €	 1 325	 €	2 340
Top product	 €	 1 025	 €	1 820
Button	 €	 865	 €	1 470
White paper	 €	 750	 €	1 050
Sponsored link	 €	 410	 €	 730
Webvertorial incl. 2 keywords	 €	 360	 €	 640

Direct e-marketing

E-product news	 €	 375
E-blast (width 800 px)	 €	 2 750
E-newsletter button 120×90	 €	 815
E-newsletter video	 €	 975
E-newsletter vertical banner 120×240* 	€	 1 020
E-newsletter full banner 468×60*	 €	 1 225
E-newsletter top banner 640×77* 	 €	 1 425
E-newsletter skyscraper 120×600*	 €	 1 425
E-newsletter central ad 468×180**	 €	 1 325

*	� Advertisers are entitled to a new product item and/or 
a short news text in the same issue. These are posted  
on our website for minimum 12 months.

**	 Discounted price for print advertisers.

Digital
edition

Streaming video and animation options
 Additional features can be added in the digital edition.
 �Streaming video: embedded within all ads 1/2 page or 

larger: 15 % premium
 Animation: applicable to all ad sizes: 10 % premium

POST YOUR
WHITEPAPER
ONLINE!



All our contracts are subject to the following
conditions of sale. The placing of an order for
the insertion of an advertisement is deemed to
signify the acceptance of these sales conditions.

Any exceptional sales conditions, i.e different from
those presented here, that may be requested by an 
advertiser will only be applicable if PanGlobal Media
and Publishing B.V. has accepted in advance and 
in writing such exceptional conditions.

1.	 Acceptance of advertisements
a.	� Any application received in due form by PanGlobal Media 

and Publishing B.V. for the insertion of advertisements 
is considered to be irrevocably binding on the applicant.

b.	� Notwithstanding para 1a, any application for the insertion 
of advertisements shall only become binding on PanGlobal 
Media and Publishing B.V. when such an application is 
accepted by the head office of PanGlobal Media and 
Publishing B.V.located in Eindhoven, The Netherlands. 
PanGlobal Media and Publishing B.V. reserves the right to 
refuse any applications for the insertions of advertisement 
without being required to give reasons for such a refusal. 
PanGlobal Media and Publishing B.V. shall not be liable for 
any damages claimed by the applicant on the occasion of 
such a refusal. 

2. 	 �Conditions concerning the insertion of 
advertisements.

a.	� Any advertisement that, in the opinion of PanGlobal Media 
and Publishing B.V., could be confused with an editorial 
article has to make its advertising character clearly 
recognisable.

b.	� The advertising department of PanGlobal Media and 
Publishing B.V. must be in possession of the advertising 
materials within the period specified on the rate card. 

c.	� The advertising material should comply with printing 
and online specifications as described on the reate card 
and available form PanGlobal Media and Publishing B.V. 

d.	� In the event that the materials are not suitable, PanGlobal 
Media and Publishing B.V. reserves the right to procure 
suitable materials without the advertiser’s explicit 
permission. Any additional costs so incurred maybe 
debited to the advertiser/agency.

3.	 Copyright
a.	� Drafts, drawings, dummies, photomontages, etc., made 

by PanGlobal Media and Publishing B.V. remain its property 
under Belgian copyright law and may not be used 
without previous written permission. 

b.	� Materials, documents, etc., supplied by the advertiser/
agency will be stored for a period of twelve months 
and will be returned on request during the period at 
the advertiser’s cost. After twelve months advertising 
material may be destroyed.

4.	 Voucher-copies
a.	� For each insertion a maximum of 3 voucher-copies of 

the printed version of the magazine will be sent to the 
advertiser/agency. Online ads are visible on our websites.

b.	� In the event of additional copies being requested, these 
are available at retail price.

5.	 Rates 
a.	� Advertisements are inserted at the going price as specified 

on the rate card in force on the date of insertion. 
b.	� All fiscal charges connected with advertising are debited 

to the account of advertiser or agency. Discount on 
turnover by advertiser and agency is calculated over 
 

a maximum period of 12 months. PanGlobal Media 
reserves the right to alter advertising rates.

6.	 Cancellation
	� Any cancellation of booked advertisements must be 

confirmed in writing prior to 8 weeks before scheduled 
publication date. Any cancellation received at shorter 
notice than the 8-week period before scheduled publication 
will be charged in full. For all online advertising, an advance 
period of 2 weeks is required for any cancellation.

7.	 Terms and conditions of Payment
a.	� Invoices are payable in full to PanGlobal Media and 

publishing B.V.by direct electronic bank transfer, within 
30 days of the invoice date. Details of the account to which 
this transfer should be made are found on the invoice. 

b.	� If the payment is not paid by the date due, a surcharge 
of 15% of the invoiced amount (with a minimum 
amount of €150) will be added automatically to the 
invoice as a late-payment handling fee.

c.	� In addition to the late-payment fee specified in para 7b 
above, non-payment of invoices on the due date will 
also automatically incur a late-payment interest charge 
of 1% per month. If PanGlobal Media and Publishing 
B.V. needs to pass your invoice to Debt Collection, all 
the judicial and non-judicial costs will be charged to you.

d.	� Advertising agencies are responsible for the payment 
of advertisements they have ordered, even though the 
advertisements may be booked under the name of the 
final advertiser

e.	� In the event of non-compliance with the above Terms and 
Conditions of Payment, all outstanding debts become 
due immediately, without any 30 day period of grace. 
In addition PanGlobal Media and Publishing B.V. has the 
right to suspend the insertion of further advertisements.

8.	 Responsibility
a.	� PanGlobal Media and Publishing B.V. declines all 

responsibility for the content, form, arrangement, etc., 
of advertisements.

b.	� Advertisers or advertising agencies are solely responsible 
for their advertisements. They therefore agree that 
PanGlobal Media and Publishing B.V. should be absolved 
of all liabilities in any case of dispute.

c.	� Notwithstanding para 8b above, any liability of 
PanGlobal Media and Publishing B.V. shall be limited to 
the price of the advertisement.

9.	 Expiration of Contracts
a.	� Contracts are valid for a maximum period of 12 months. 
b.	� Application for the termination or suspension of contracts 

should be made within the period specified in the rate-card.

10.	Complaints
	� All complaints, including but not limited to those 

concerning invoices or advertisements, should be sent 
to PanGlobal Media and Publishing B.V. by registered 
mail within 14 days following the date of invoice or the 
mailing date of the publication or within 7 days following 
the uploading of an online advertisement. Any complaint 
lodged after this period shall be deemed invalid.

11.	Jurisdiction
	� The present contract is governed by Dutch Law. Only 

the appropriate Court of Eindhoven, The Netherlands 
will have exclusive jurisdiction concerning any disputes 
about the present contract. Nevertheless, PanGlobal Media 
and Publishing B.V. reserves the right to bring any 
disputes before a competent Court whose jurisdiction 
covers the advertiser’s/agency’s place of business.
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